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A b o u t Up t o w n
Un i t e d

I nt roduct ion
Chicago has long been a leader in urban design and a city
that prides itself on the unique qualities that have developed
here. This historic legacy has also left an indelible mark
on Uptown and the sub-neighborhoods within Uptown.
Terracotta façades, intricate masonry detailing, sculptural
adornments, flashing marquees, and stained glass windows
are just a few of the notable features that can be found in
Uptown. As Uptown moves ahead and seeks to capitalize on
historic entertainment facilities along with new development
and infrastructure projects, it is essential for local business
owners to understand and implement best practices for
storefront design that will aid not only their business, but will
also enhance the aesthetics, safety, identity, and perception
of Uptown.
Commercial streets that have a distinctive character and
appeal to shoppers and diners are more successful. Uptown
United has developed this guide as a resource for current
and aspiring business and property owners to ensure that
good design is part of their retail storefront. This guide
provides general City of Chicago requirements for signs,
awnings, window displays, and lighting as well as specific
recommendations about what good design looks like in the
context of Uptown, and some basic guidelines to follow that
should help businesses thrive in the neighborhood.
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The core components of a retail façade - the storefront,
awning, signage, window display, lighting, and landscaping
- all work together to present a story to pedestrians moving
through the neighborhood. A good storefront follows key
guidelines, while adding its own unique elements that
emphasize what is special about the business. A series of good
storefronts draws attention, creates an ambiance in which
pedestrians want to linger, and attracts more customers.
Retail success relies on more than just having a good product
and great service.
Before designing a sign, awning, or façade consider
the context. Each part of Uptown and each building has a
distinct history, look, feel, and scale. Key questions to ask
before designing a storefront are:
•
What Aldermanic Ward am I located within?
•
Am I located on a pedestrian-focused commercial street?
•
Is my building in or adjacent to a City-designated
landmark district?
•
What is the overall “feel” of the street, neighborhood,
or corridor?
•
What is the historical character of the street and the
surrounding area?
These are key in the design and implementation of a
project and affect how a business fits in the community and
the street.

Uptown United is Uptown’s non-profit community
economic development organization serving the entire
Uptown community – from Irving Park Road on the south
to Foster Avenue on the north, Lake Michigan on the east
and Ravenswood Avenue on the west.
Uptown United is structured as an organization with
three partner groups: Business Partners, the Chamber for
Uptown, a separate 501(c)(6) membership organization
with its own governance;
Development Partners development experts and property owners working to
address development issues in the community by initiating
planning projects and guiding public infrastructure and
private development; and Community Partners - an active
community of non-profit organizations working to support
one another through professional development, advocacy,
and networking activities. Uptown United also serves as the
sole service provider for Uptown Special Service Area #34,
a special taxing district that focuses on commercial corridor
improvements and marketing efforts throughout the district.
Working with all stakeholders, Uptown United leads
efforts to: build a strong, unified business environment
though marketing, advocacy, and technical assistance;
facilitate economic development through smart urban
planning, arts development, and business attraction; and
strengthen community through capacity building and
placemaking efforts - all to nurture a diverse, vibrant,
thriving, and strong Uptown.
If you are not already a member, please join the Chamber
to support our work. Visit www.exploreuptown.org/join to
learn more.
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About
Up t o w n

Busi ne s s Pa r t ners , t he Cha mber for Uptow n
Uptown’s premier business association since 1923, Business Partners, the Chamber for Uptown works to nurture a diverse, vibrant,
and thriving Uptown and aims to keep the Uptown business community a top choice for residents, visitors, and investors. All
businesses and organizations that join Business Partners have exclusive access to a suite of services. In addition to the services
below, Business Partners is a go-to hub for information about doing business in Uptown.
Visit exploreuptown.org/join to learn more or call (773) 878-1184.

M a r ke t i n g a n d P r o m o t i o n

B u s i n e s s S e r v i c e s / Te c h n i c a l A s s i s t a n c e

•
•
•
•
•
•
•
•

•
•
•
•
•
•
•
•
•

Listing on ExploreUptown.org
Listing in annual printed neighborhood guide
Ribbon-cutting ceremonies with local elected officials
Regular business and consumer newsletters
Social media and newsletter mentions
Street pole banner advertising opportunities
Event sponsorships opportunities
Access to member-only neighborhood promotions

C o n n e c t i o n a n d C o m mu n i t y
•
•
•
•
•

Access to community of businesses and organizations
Monthly networking events
Personal introductions and referrals
Ability to serve on Chamber committees and as
a community steward
Help ensure Uptown’s continued vibrancy and growth

Educational seminars and workshops
Business advocacy and government relations
Permitting, licensing, and zoning assistance
Assistance with SSA-funded and SBIF rebate programs
One-on-one business consulting and referrals
Business location assistance
Free notary service
Neighborhood retail market and demographics data
Access to commercial real estate database

S p e c i a l Ev e nt s
•
•

•

Host a member mixer or educational seminar to
introduce your business to the community
Access to sponsorship, booth space, and promotional
involvement for events such as the Windy City RibFest,
Argyle Night Market, Chicago Pride Parade, and others
Special event & social service volunteer opportunities

Wa r d s a n d A l d e r m e n

Storefront Design & Public Safety

Most building, awning, and sign permits must be approved
and signed by your local city council representative - your
Alderman. Please familiarize yourself with your Ward and
Alderman. Along with Uptown United, your Alderman should
be a partner in helping you navigate any community and city
processes as they relate to your business or storefront project.

Natural surveillance decreases both the perception and
frequency of crime in an urban environment. By increasing
and improving visibility of both public and private space
to the general public, potential offenders are deterred
from committing crimes. Natural surveillance also fosters
positive social interaction among legitimate users of private
and public space which cause potential offenders to feel
increased scrutiny. Recommendations to enhance public
safety by improving and increasing visibility include:

4 0 t h Wa r d : P a t r i c k O ’ C o n n o r
5850 N Lincoln Avenue		
ward40@cityofchicago.org

(773) 769-1140
aldermanoconnor.com

•

4544 North Broadway		
(773) 878-4646
info@james46.org		 james46.org

•

4243 N Lincoln Avenue		
info@chicago47.org		

(773) 868-4747
chicago47.org

4 8 t h Wa r d : H a r r y O s t e r m a n
5533 North Broadway		
harry@48thward.org		
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•

4 6 t h Wa r d : Ja m e s C a p p l e m a n

4 7 t h Wa r d : A m e y a P a w a r

Ribbon cutting with
Alderman at My Chocolate Soul.

Uptown’s Police
Districts and Beats

Ward Boundaries

(773) 784-5277
48thward.org

•

Open up storefronts and leave window shades open to
increase visibility into and out of businesses.
Ensure potential problem areas are well lit with
appropriate exterior lighting.
Keep interior lights on after business hours to provide
lighting for passersby and visibility into stores.
Removing exterior burglar bars and roll down gates. If
absolutely necessary, burglar bars should be located inside
of storefronts and always opened during business hours.

The Uptown SSA funds rebate programs for projects
that enhance public safety by improving and increasing
visibility, as well as security upgrades to area businesses.
Business owners are also encouraged to participate in the
Cook County State’s Attorney’s Office Community Justice
Center meetings held regularly at both the 19th and 20th
District police stations as well as local CAPS meetings for
their police beats.
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About
Up t o w n
Neighborhood Associat ions
In addition to reviewing sign and building permits with
Uptown United and Business Partners, your Alderman may
ask local neighborhood associations for feedback on sign and
building permits that require his or her signature. Get to
know your local neighborhood group, and reach out to them
if you have any questions on their particular requirements.
Neighborhood associations can be great local partners and
can help promote your business. Uptown’s neighborhood
associations are:
•
•
•
•
•
•
•
•
A Buena Park
Neighbors Concert in the Park

•
•

Argyle Winmore
Beacon Block Club
Buena Park Neighbors
Carmen Winona
Castlewood
Clarendon Park
Neighbors
Dover Street Neighbors
Graceland Wilson
Neighbors
Gunnison
Lakeside Neighbors

•
•
•
•
•
•
•

Magnolia Malden
Neighbors
Margate Park
North Uptown
Neighbors
Ravenswood Neighbors
Sheridan Park
Neighbors
Truman Square
Neighbors
Winona Foster Carmen
Winnemac

Uptown’s
Neighborhood Associations
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Uptown’s Chicago-designated
landmarks & districts

Historic La nd ma rk Dist ricts
Uptown’s architecture honors the past while embracing
the future. Much of Uptown is designated by the City of
Chicago’s Commission on Historic Landmarks as one of
several historic landmark districts, such as the Uptown
Square District. Building updates, awnings, and signage in
these districts must follow specific guidelines to ensure that
the historic features of the building are maintained. While
some districts (Dover Street and Hutchinson Street) are
primarily residential, adjacent commercial districts should
reflect or complement the style and character of these nearby
districts. In addition, most neighborhood associations and
Aldermen will refer to the City’s landmark district guidelines
when approving building, sign, or awning permits.
In Uptown there are also many historic and distinct
buildings located outside of designated landmark districts.
Historic and distinct façades should be maintained to keep
the character of the neighborhood vibrant and diverse.
Refer to the Department of Interior’s Guidelines for
Alterations to Historic Buildings and New Construction
and the Guidelines for Commercial, Industrial, and Mixed
Use Buildings for detailed information on historic building
alterations and new construction in keeping with historical
districts. Depending on the building and project, some tax
incentives may be available, however these projects may be
subject to the Department of the Interior Guidelines.

C it y of C h ica go L a nd ma rk D ist r icts :
•
•
•

Dover Street
Hutchinson Street
Uptown Square

Nat iona l Re g iste r of H istor ic
Places D ist ricts:
•
•
•

Buena Park
Castlewood Terrace
East Ravenswood

•
•
•

Sheridan Park
Uptown Square
West Argyle Street
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About
Up t o w n
Design
G u ide l i nes
Yo u r B u s i n e s s
Uptown has a rich history as a neighborhood with a variety
of architectural styles and streetscapes. Within these
spaces, each business is one-of-a-kind and good storefront
design communicates what is special and distinct about
each business. For some, particularly those providing
entertainment in the form of music, food, or drink, vibrant
signage with lighting and color may be appropriate. For
others, signage and storefront design should be simple and
clear to direct customers without distracting from their
buildings’ architectural features.

Uptown’s designated “P-Streets”

Cit y-D e si g nate d Pe de st r ia n D ist r icts
In addition to business clusters scattered throughout
the neighborhood, Uptown has several city-designated
pedestrian business districts. The regulations aim to preserve
and enhance the character of Chicago’s best pedestrianoriented shopping districts. These regulations are intended
to promote transit use, economic vitality, and pedestrian
safety and comfort.
In these districts signage, awnings, lighting, landscaping,
and façade projects must be geared towards pedestrians and
some specific guidelines apply. These areas are:
•
•
•
•
•
•

Argyle Street: North Broadway to Sheridan Road
Clark Street: Montrose Avenue to Lawrence Avenue
Clark Street: between Winona Street and Foster Avenue
Lawrence Avenue: Magnolia Avenue to Winthrop Avenue
North Broadway: Leland Avenue to Lawrence Avenue
Racine Avenue: Leland Avenue and Lawrence Avenue

Since Uptown is a very walkable community, most other
areas of the neighborhood are also pedestrian-focused, even
if they are not city-designated pedestrian districts. Given this
urban environment, all signage and façade projects should
consider pedestrians.
10 | Uptown United and Business Partners, the Chamber for Uptown

Signage and storefront design offers businesses the
opportunity to make a first impression and create a mood. With
thoughtful exterior branding, businesses can define a unique
sense of place that creates a destination that can lead to repeat
customers, word of mouth marketing, and economic vitality.
Good storefronts can also build pride for long-time, local
business owners and increase identity for the neighborhood as
a whole, preserving and enhancing the cultural heritage that
makes Uptown a unique and special destination.

Fa ç a d e D e s i g n
G u ide l i nes

Complement neighboring
buildings
Consider historical features
Maintain or restore original
walls and decorative features

Design requirements for “P-Streets” include:
•

•
•
•

A minimum of 60% of the street-facing façade 4 - 10
feet in height must be clear, non-reflective windows that
allow views of indoor commercial space.
The bottom of any window may not be more than 4.5
feet above the adjacent sidewalk.
Windows used to satisfy these requirements must have a
minimum height of 4 feet and be internally lit.
Consult City of Chicago website for full details.

Keep historical pattern of
windows, doors, and bulkheads

Use quality materials
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Design
G u ide l i nes

Aw n i n g s
Awnings can shelter customers, merchandise, and storefront
windows from direct sunlight. They also provide space for
signage, welcome customers, help to visually define the
width of an individual store, and can contribute to business
identity. Awnings should be complementary in color, design,
and profile and should not cover distinctive architectural
details of the building.

Re com me ndat ions :
•
•
•
•
•
•
•

Keep it simple.
Use minimal words and information.
Awnings should be canvas or fabric-like, not plastic.
Use a straight awning, not curved, with signage on
valence.
Awning should extend at least 30”+ from the building.
Keep sides of awnings open.
Avoid white or light colors, which
can get dirty easily.
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Aw n i n

Fa ç a d e s
A good façade is the foundation of a good storefront. Uptown’s many historic façades give our neighborhoods their unique
character and sense of history. Façades should also be maintained and updated regularly to be in good repair and new façades
should compliment their neighboring buildings.

Re com me ndat ions :
•
•
•
•
•

Use energy-efficient glass and windows.
Consider electrical needs when updating the façade.
Use quality masonry, terracotta, tuck-pointing, and match
mortar color with brick.
Never sandblast masonry; use gentler cleaning
methods.
Maintain or restore original decorative features such as
ornamental masonry, ceramic tile, pressed metal, wrought iron
work, limestone, or others. Do not obscure decorative details
with changes to your building or signage.
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•

•

•

Use original wall materials whenever possible. Avoid
dry-vit, imitation stucco, plastic or metal siding, or
other “false front” treatments. If walls have these
treatments, remove them and restore or replace the
original.
When masonry or decorative features cannot be restored,
they should be replaced to match the originals in terms of
size, color, finish, texture, and material.
Keep or replace transoms (windows above a door
or recessed entrance) and bulkheads (the low
wall area under the storefront
window).

Aw n i n g D e s i g n
G u ide l i nes

Consider Your Building
and Neighbors’ Facades
and Storefronts

Relate to Your
Theme and Character

Consider Pedestrians
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Design
G u ide l i nes

Signage
Well-designed signs make a strong first impression and
can be a creative demonstration of business character.
Signs should clearly communicate the name and identity
of the business in a few words without obscuring windows
or covering architectural details of the building. The sign
should also reflect or complement the common styles of
signage in the area.

S i g na ge
G u ide l i nes

Re com me ndat ions :
•
•
•
•
•
•

•

Remove non-functioning signs.
Place flat signs above the business’s windows.
Reuse and restore historic signs.
Use materials consistent and compatible with those
found on building.
The size, shape and style of signage should be similar
or complement surrounding uses.
Avoid back-lit or light box signs, flashing lights, internally
lit channel letter signs, LED displays, or digital light boards;
especially in pedestrian districts.
Neon lights will be addressed on a case-by-case basis.

Be Succinct and
Simple
Communicate Clearly
and with Minimal
Words
Use Creativity and
Color

Wi ndow Displays
Storefront windows are very important for most retail and service businesses. Transparent storefronts assure both surveillance
of the street and sidewalk and create an inviting pedestrian experience. Large spans of solid wall area reduce the opportunity to
display goods and services to passing customers, are uninviting for pedestrians, and provide a tempting surface for graffiti.

Re com me ndat ions :
•
•
•
•
•
•

•
•

Keep window signage to a minimum, less than 20% of
window area.
Allow for viewing into store from the sidewalk and the
street.
Maintain overall historic pattern of windows and
columns.
Restore windows to original size and configuration if
they have been covered or altered.
Use clear glass and energy-efficient insulated windows.
Keep or replace transoms (windows above a door or
recessed entrance) and bulkheads (the low wall area
under the storefront window).
Do not add bulkheads more than 24 inches high.
Remove and avoid security grills and bars.

Wi ndow D isplay
G u ide l i nes

Keep Window Signage and
Temporary Signage to a Minimum
Reflect Your Merchandise,
Variety, and Brand
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Keep it Uncluttered
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Design
G u ide l i nes

Signage ‑ Sub -Districts
Since Uptown contains a number of unique commercial areas, additional recommendations apply to parts of the neighborhood
where more specific design decisions must also consider those areas’ character and history.

A rg yle St reet/
Asia on A rg yle Dist rict:
Asia on Argyle is Foster Avenue to the north, Ainslie Street
to the south, Sheridan Road to the east, and North Broadway
to the west. The signage in this area should highlight the
area’s multi-cultural offerings to both long-time regulars and
first-time visitors.
Whether one is looking for a hard-to-find herb or
ingredient, a flavorful meal, or gifts for family and friends,
you will find it here. Several factors should be considered
regarding signage:
•
“Burglar bars” are unsightly and can discourage
shoppers. Interior burglar bars or a security camera
system should be considered instead.
•
Avoid cluttered windows, which negatively impact the
sense of safety. Windows clear of clutter also better let
businesses showcase their goods.
•
Posters, menus, photos, etc. should cover less than 20%
of window area.
•
Instead of shelving that obscures visibility into the
interior, display cases or shelves that are lower than eye
level or along side walls should be used.
•
Clear, concise signage that reflects the area’s cultural
heritage is preferred.
•
Signage should be made of durable materials. Plastic,
styrofoam, and plywood are not appropriate.
•
“Bubble” styled awnings (rounded top) should be avoided.
•
Internally lit awnings are prohibited by the city.

playful signage in this area can be a driver in the further
development of this District by creating a colorful and lively
street environment.
Fostering this unique environment can encourage
visitors to spend additional time in the District before and
after performances or to visit the District as a destination.
By installing vivid and artistic signage further develops a
distinct sense of place that is safe, creative, welcoming, and
energetic. Creative signage can also capitalize on the high
visibility of this District along the CTA’s Red Line and
station at Lawrence Avenue and North Broadway. In general,
signage in this District should:
•
Take the opportunity to be creative and catch the
attention of visitors or passersby.
•
Use neon, LED, or lighting that complements the area’s
entertainment theme.
•
Accentuate buildings’ historic architectural features.
•
Project over the sidewalk into the public way.

Ex ter ior Li ght i n g &
Landscaping
Lighting systems provide needed visibility for storefronts,
drawing attention to key functional or aesthetic elements
such as doorways, windows, signage, or architectural details.
Additional lighting can also increase safety and security for
patrons and customers. Landscaping, including window
boxes and planters, can enhance the pedestrian experience
as well as provide separation from the street for outside
seating areas.

Uptown’s Entertainment District is the area between
Montrose Avenue to the south, Gunnison Street to the
north, Winthrop Avenue to the east, and Magnolia Avenue
to the west. As home to three major theaters and a number
of other entertainment venues, it is appropriate for business
owners in this district to be creative with signage. Bright and
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Point all
lighting away
from street

Recom mendat ions:
•

Uptow n S qua re
Ente r ta i n me nt Dist r ict:

Use lighting to illuminate signage
and architectural features

•

•
•
•

Use energy efficient LED lighting instead of sodium and
mercury vapor lights or fluorescent strip lights.
Use lighting strategically to feature signage and
architectural elements instead of washing the entire
storefront in bright light.
Use inconspicuous light fixtures.
Avoid back-lit signage and flashing or blinking lights.
Refer to the Chicago Landscape Ordinance for more
information on landscaping.

Keep display
windows lit
after business
hours
Subtle is more
effective
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Design
G u ide l i nes

Sidewalk Cafés
Sidewalk cafes contribute to the vitality and vibrancy of a
neighborhood. They let business owners showcase their
products to passersby and put additional eyes on the
street, contributing to a safer and more active streetscape.
Uptown United strongly encourages restaurants to make the
investment in a sidewalk cafe. Restaurant owners have also
reported that sidewalk cafes are a driver of revenue that can
help overcome slower sales during winter months.
The City of Chicago requires a sidewalk cafe permit,
which must be applied for and issued every year. The
sidewalk cafe season is March 1st through December 1st.
Applicants must prepare a beautification and landscaping
plan for the railing, barriers, and seating arrangement of
their cafe space that is consistent with the City’s objective
of developing attractive tree-lined streets, aestheticallypleasing boulevards, and greener neighborhoods.
For details, review the City’s Sidewalk Cafe Application
Information Package. We strongly encourage businesses to
apply for a sidewalk cafe permit early in the year (before
March) as these permits can take up to 90 days to process.

Public A rt
Uptown is experiencing a dramatic renewal of its urban
setting. New streetscapes, rail station upgrades, bicycle
infrastructure, and private development are occurring
throughout the neighborhood. With this large amount of
change occurring to the physical environment of Uptown,
public art can be utilized to capture and convey Uptown’s
unique identity and sense of place. Public art is another way
that businesses can extend their brand into the pubic realm,
creating a stronger sense of place and a more authentic
experience for customers.
Also, Uptown’s SSA funds a Public Art Grant Program
in which applicants are eligible to receive a grant of up to
$5,000. Learn more at www.exploreuptown.org.

Re com me ndat ions :
•
•
•
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Positively highlight Uptown’s rich history and
multicultural diversity.
Employ or collaborate with Uptown-based community
groups, artists, or local students.
Activate vacant storefronts, empty windows, fencing,
or scaffolding.
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Fi n a n c i n g
S e c u r i t y R e b a t e P r o g r a m 		
Uptown’s SSA funds rebates to local business and property
owners who make security enhancements to their property.
The Security Rebate Program is intended for business and
property owners who may be limited in their funding with
the goal to improve the security and safety of not only their
business or property but the public areas of Uptown as well.
Limited funds are available for projects that meet the
program requirements and guidelines contained within the
application. Rebates of up to $5,000 are available only to
businesses and properties located within the Uptown SSA
boundary. Applications must be approved prior to beginning
a project. If construction or other work on a project has
begun, the project will not be eligible for a rebate. Learn
more at www.exploreuptown.org or call (773) 878-1064.

P ubl ic A r t Gra nt Prog ra m
The Uptown SSA also funds a Public Art Grant Program in
order to capture and convey Uptown’s unique identity and
sense of place. To be considered, there are several goals that
applicants should strive for:
•
Uptown SSA#34 boundary

•
•

Nurture a pleasant and safe environment for residents,
visitors, patrons and businesses.
Celebrate Uptown’s rich history and architectural
heritage.
Foster a visually attractive urban environment to
showcase its local establishments.
Display the cultural, economic, and historical diversity
of Uptown.

Cu rb Appeal Rebate Program

•

The Uptown SSA funds rebates to qualified façade, signage,
sidewalk cafe, and awning projects for business and property
owners within the boundaries of Uptown SSA #34 (see map
above). The Curb Appeal Rebate Program is intended for
small business or property owners who may be limited in
their funding with the goal to help leverage funds in order
to upgrade, preserve, or restore storefronts and display
windows or install creative new signage.

Applicants are eligible to receive a grant of up to
$5,000. Grants are awarded only after the Uptown SSA
Commission approves the project, all necessary documents
have been submitted to Uptown United, and project
details and logistics are agreed upon. Learn more at www.
exploreuptown.org or call (773) 878-1064.

Rebates of up to $5,000 are available for businesses
and properties located within the Uptown SSA boundary
for projects that are able to meet the application’s design
requirements and guidelines. Applications must be approved
prior to beginning a project. If construction or other work
on a project has begun, the project will not be eligible for a
rebate. Projects must also follow the guidelines presented in
this document and are subject to committee review. Find out
more at www.exploreuptown.org or call (773) 878-1064.
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Sidewa l k C a fe Pe r m it Reb ate
To encourage the proliferation of sidewalk cafes in Uptown,
the SSA has launched a program to help offset the costs of
installing sidewalk cafes. This rebate will reimburse business
owners the $600 City of Chicago sidewalk cafe permit fee
for first-time applicants.
Contact Uptown United or visit www.exploreuptown.
org for details and application materials.
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Fi n a n c i n g
Z on i n g a nd Pe r m its

C it y of C h ica go Z on i n g O rd i na nce
The City of Chicago Zoning Ordinance is available at www.
cityofchicago.org. A detailed zoning map is available at www.
secondcityzoning.org. When considering improvements to a
business storefront, one should review the following:

•
•
•
•

Sign Regulations: Ch. 17-12
Awning Regulations: Ch. 17-12
Storefront Window Displays: Ch. 17-3
Lighting and Landscaping: Ch. 17-11/12

C it y of C h ica go Pe r m it I n for mat ion
Building and Electrical Per mits
The City of Chicago requires building permits for most repair
work and additions or alterations to a building. Replacing
storefront windows and performing masonry maintenance
on your building are examples of work that require building
permits. For more extensive renovations or additions,
applicants may be required to submit architectural plans.
Electrical works such as exterior light fixtures or neon signs
also require electrical permits from the City of Chicago.
Building and electrical permits are issued by:
City of Chicago Department of Buildings
City Hall, Room 900
121 N. LaSalle St., Chicago 60602
(312) 744-3449

Uptown’s TIF districts

C i t y o f C h i c a g o S m a l l B u s i n e s s I m p r o v e m e n t F u n d (S B I F)
The SBIF program uses Tax Increment Financing (TIF)
revenues to help owners of commercial and mixed-use
properties within specific TIF districts to repair or remodel
their property. Program participants can receive matching
grants to cover up to 75% of the cost of remodeling work,
with a maximum grant amount of $100,000 per singletenant property or $50,000 per owner/tenant of multi-tenant
properties with no more than $250,000 overall per property.
The grant does not have to be repaid. Expenses eligible
can include:
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•
•
•
•

New heating, ventilation, and air conditioning
New windows, floors, or roof
Tuck-pointing
Improvements to accommodate disabled patrons or
workers
•
Purchase of adjacent property for building expansion
or parking
SBIF grants are provided to property owners after remodeling
work is completed and all expenses are paid. Find out more
information at www.somercor.com/SBIF or call (312) 360-3300.

Signs and Awnings
Awnings, signs, benches, landscaping, sidewalk cafes, and
canopies that project over the public right-of-way require
Public Way Use permit from the City of Chicago. Please allow
at least 90 days to receive a Public Way Use permit. Permits
will need to be signed by the local Alderman. Permits are
issued by:
Department of Business Affairs and
Consumer Protection (BACP) - Public Way Use Unit
City Hall, Room 800
121 N LaSalle Street, Chicago, 60602
Phone: (312) 744-6060
Barricade Per mits
Many construction projects that include a barricade along
the public right-of-way will be required to have a permit.
Barricade permits are issued by:
Department of Transportation
30 N. LaSalle Street, #1100, Chicago, 60602
(312) 744-3600
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Many of the items within this document come from the City of Chicago’s
Guidelines for Commercial, Industrial, and Mixed-Use Buildings. Special
thanks to the Lincoln Park Chamber of Commerce for allowing the use of
certain content in this guide.
Funding for part of the development of this guide was provided by the
Uptown Special Service Area (SSA) #34.
© 2017 Uptown United
4753 North Broadway, Suite 822
Chicago, Illinois 60640
773-878-1064 | www.exploreuptown.org

