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I nt r o d u c t i o n

Uptown

The Loop

Welcome to the neighborhood! A model of urban unity
nestled along Lake Michigan about six miles north of
downtown Chicago, Uptown is ever welcoming and ever
evolving, a vibrant, living tapestry — as rich in history as it
is in culture — and an epicenter of action and progress.
Established in 1900, Uptown has a colorful history as
a hotspot for arts and entertainment. The neighborhood’s
iconic Prohibition-era venues and ornate architecture are as
beloved today as they were in the early decades of the 20th
century. Home to the iconic Green Mill Lounge, Aragon
Ballroom and numerous designated landmark buildings, it
is more recently the site of Chicago’s first “shared street”
project in the West Argyle Historic District, opened in 2016.
Uptown has long been home to social activists and
advocates, immigrants and refugees, artists and entrepreneurs
of every stripe, all of whom have helped shape the area as it is
today—a microcosm of Chicago itself, a neighborhood of big
shoulders and rich contrast. Drawn to its ample green space,
accessible housing options, culinary offerings and nightlife,
a new generation of residents and visitors are discovering
what long-time fixtures have always known—that Uptown is
a community where all belong.
As the neighborhood continues to grow, Uptown leaders
and residents are united in a shared vision for the future:
re-investing in the community, embracing new opportunities
for thoughtful development, harnessing the passion and
creativity of its people to address challenges as they arise,
and celebrating the stories of all who live, work and play in
Uptown.
We’re thrilled that you’ve joined us. Our organizations
– Uptown United and Business Partners, the Chamber for
Uptown – are here to help. Whether you’re looking to get
the word out about your business, get engaged with local
leaders, or need technical assistance to get up and running,
we’re your one-stop shop. Not sure where to start? Give us a
call or visit exploreuptown.org.
Sincerely,

A b o u t Us
Uptow n Un ited
Uptown United is Uptown’s non-profit community economic
development organization serving the entire Uptown
community, from Irving Park on the south to Foster on the
north, the lake on the east and Ravenswood on the west.
To work most effectively, we are structured as an
organization with three partner groups: Business Partners,
the Chamber for Uptown, a separate 501(c)(6) corporation
with its own governance; Development Partners – developers
and property owners addressing local development issues by
initiating planning projects and guiding private development;
and Community Partners – offering Uptown’s not-for-profits
and social service providers professional development,
advocacy, and networking activities.
Uptown United also serves as the sole service provider
for Uptown Special Service Area (SSA) #34, a special taxing
body that focuses on commercial corridor improvements
and marketing efforts throughout the district.

Business Part ners,
t he Cha mber for Uptow n
Partner agency of Uptown United, and Uptown’s premier
business association since 1923, Business Partners,
the Chamber for Uptown is committed to leading
efforts to build a strong, unified business environment;
facilitate
economic
development;
and
strengthen
community — all to nurture a diverse, vibrant, thriving,
and strong Uptown. We do this through marketing,
advocacy, technical assistance, special events and
business trainings.
Business Partners works to keep your business —
and the Uptown business community — a top choice for
residents, visitors, consumers, and investors. Learn more at:
exploreuptown.org/join

Martin Sorge
Executive Director
Uptown United & Business Partners,
the Chamber for Uptown
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UPTOWN
At a Glance

Often dubbed one of Chicago’s most diverse neighborhoods, Uptown includes natives of dozens of countries and people of
various backgrounds. Over 90 languages are spoken here. It’s also a young neighborhood, with nearly half of Uptown’s residents
being millennials from all walks of life - and the neighborhood’s younger, highly-educated, population continues to grow. Plus,
residents enjoy the community’s rich transit offerings as nearly half of residents commute by public transportation.
Uptown also boasts a strong daytime population, with many thousands of local students at Truman College, staff at local
businesses, and a robust nonprofit sector that employs several thousand people. Its many entertainment venues, such as the
Aragon Ballroom, the Riviera, Uptown Underground, Black Ensemble Theater, and others pack in some 240,000 attendees each
year – locals and tourists alike eager to dine, shop, and explore Uptown!

Uptown is well connected to the city thanks to four El
stations, several local and express bus routes, and quick
access downtown via Lake Shore Drive. The area also boasts
high numbers of pedestrians, surpassing counts even in
neighboring Edgewater and Andersonville by more than 25
percent. The rebuilt Wilson Station serves both Red and
Purple Line trains, making Uptown even more accessible to
downtown, Evanston, and beyond.
Uptown also enjoys access to the popular lakefront bike
trail that sees thousands of daily users in warm weather, plus
numerous other lakefront amenities such as a golf course,
dog beach, bird sanctuary, and harbor.
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Uptown’s sizable population, high urban density, and ease
of access to the Loop and beyond allows for high levels of
commercial activity across the neighborhood. Uptown’s
central location also makes it easy to access for neighboring
communities with numerous attractions drawing visitors to
shop and dine here.
Large event venues such as the Aragon Ballroom and
the Riviera Theater draw sizable crowds to the community
throughout the year, helping make it a destination day and
night. Commercial activity is clustered along Broadway,
Sheridan, and Wilson Avenues as well as Argyle and Clark
Streets, with smaller pockets scattered throughout the
neighborhood.
Uptown’s diversity is also reflected in its vibrant business
community, with restaurants offering cuisine from dozens of
countries, making Uptown a foodies’ paradise, with Chinese,
Thai, Vietnamese, Indian, East and West African restaurants,
plus several large grocers selling hard-to-find products from
around the globe. This amounts to a combined $1.2 billion
of annual spending within the neighborhood!
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Uptown’s high density and multiple transit amenities also
make it exceptionally accessible by El, bus, bike, and foot.
Nearly two thirds of a million people live within 30 minutes
by transit, a population that spends over $4.5 billion annually
on food and entertainment alone.
Uptown’s other amenities include several bike lanes and
numerous Divvy stations, making the community easy to
explore by bicycle.
Plus, each day over 30,000 people use the neighborhood’s
four 24/7 El stations, keeping the areas around them busy
with activity – at all hours of day and night.
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Public & Private
I nv e s t m e nt

Private
Public

8 1 1 Up t ow n

Wilson Station

This project is slated to add 373 apartments at Montrose
and Clarendon, with retail on the ground floor, including a
Treasure Island Foods grocery store.
The $203 million Wilson Station Reconstruction Project is
the largest CTA El station project in the agency’s history. The
project was completed in late 2017.

T h e M o nt r o s e

L aw re nce / Bro adway
St reetscape

This project will add 160 units at Montrose and Broadway
alongside the existing 264 units in a mixed-use building
anchored by a Jewel-Osco.
Broadway between Lawrence and Wilson will include a
colorful identifier and plaza at Racine, which will include a
stage for events and public art.

Public investment is rebuilding Uptown’s transit and streets,
enhancing its vibrancy. A $203 million renovation of the
Wilson CTA Station was completed in 2017.
The recently-completed $5 million Argyle streetscape
project is also Chicago’s first “shared street,” and a $6 million
Lawrence-Broadway streetscape project will add a public
plaza and outdoor stage to Broadway in 2017. An additional
$1.1 billion investment will be made to the CTA’s Red Line,
including completely rebuilt and accessible Lawrence and
Argyle CTA stations.
Private investment continues to make Uptown a great
place to do business. 2,300 new residential units are proposed
or under construction in the neighborhood, along with
150,000+ new square feet of retail space. These public and
private investments ensure continued vibrancy and growth in
the neighborhood for years to come.
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5050 Broadway

A rg yle St reetscape

Over 700 new housing units are planned for the conversion
of existing office space at Broadway and Argyle.

Argyle between Sheridan and Broadway has been rebuilt as
the city’s first “shared street” with an innovative permeable
and curb-less design that allows for sidewalk cafe and event
space.
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H istor y : “ The L o op ’ s
L it t le Brot he r ”

Up t o w n L a n d m a r ks a n d
Historic D ist ricts
Br ief Ti mel i ne

1860
1889

Among Chicago’s neighborhoods, few have as rich a history
as Uptown. Famous for hosting luminaries of the Jazz Age
including Charlie Chaplin, Al Capone, Frank Sinatra, and
others, Uptown is Chicago’s original entertainment district.
Annexed to Chicago in 1889, it soon became a
densely packed hub of people and commerce. The name
came from the Up-Town Advertiser, a newspaper funded
by local merchants. At the time, Broadway between
Wilson and Lawrence was the busiest retail, commercial,
and entertainment area outside of the Loop and dubbed
“the Loop’s Little Brother.” Post-World War II, Uptown’s
popularity as an entertainment and retail destination waned,
but its affordable housing stock was ideal for recent migrants.
Appalachian and Native Americans settled here during the
1950s, followed by Chinese in 1970s, and South East Asians
in the 1980s, with many other immigrants along the way.
Numerous activist and grassroots groups were founded to
improve living conditions and economic opportunity for
Uptown’s residents. Groups like the South-East Asia Center,
the Chinese Mutual Aid Association, Heartland Alliance,
Refugee ONE, and many others still serve the community.
Today, Uptown is a vibrant and multicultural
neighborhood of 57,000 that remains a destination for
food, culture, and entertainment. Its rich history, lakefront
location, and numerous attractions and amenities help
ensure Uptown remains an ideal place to live, work, and
explore!
10 | Uptown United and Business Partners, the Chamber for Uptown
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I nce nt ive s for H istor ic
Properties
There are several incentives for the renovation and restoration
of historic buildings in Uptown. Building owners can apply
for permit fee waivers, a Class-L property tax freeze, and
other benefits for investing in historic properties. Contact
Uptown United, Landmarks Illinois, or the Planning, Design
& Historic Preservation Division of the City of Chicago’s
Department of Planning and Development for more details
on these and other incentives.
Landmarks Illinois
312.922.1742
landmarks.org

City of Chicago Planning,
Design & Historic
Preservation Division
312.744.3200
landmarks@cityofchicago.org

The city allows the waiving of permit fees for designated
Chicago landmark properties and all buildings and new
construction in City of Chicago landmark districts. The
application process takes 90-120 days and applications are
not accepted after the permit has been issued. Only fees
requiring commission approval are eligible for the waiver.
Barricade, canopy, and water tap permits fees are not eligible.
The Cook County Class-L Proper ty Tax Incentive
is a 10-year proper ty tax reduction for rehabilitating
a commercial or industr ial landmark building.
The minimum investment is 50% of the building’s
assessed value.
A 10% Federal Rehabilitation Tax Credit is available for
rehabilitating income-producing, non-residential buildings
built before 1936.
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Up t o w n : A C o m mu n i t y
o f N e i g hb o r h o o d s

Asia on A rg yle
Whether one is looking for a hard-to-find herb or ingredient,
a flavorful meal, or gifts for family and friends, you will find
it here. The blocks around the Argyle El station are home to
“Asia on Argyle,” a distinct district within Uptown brimming
with culture and character.

New C h i natow n / L it t le S a i gon
Once a Jewish community, an influx of Chinese immigrants
in the 1970s and South East Asian refugees in the 1980s
transformed the area as entrepreneurs opened restaurants,
bakeries, and other businesses. A network of service agencies
drew more transplants, many of which still continue to serve
Uptown’s residents. The area’s businesses are local, but also
draw customers from across Chicagoland and nearby states.

Un i t e d o n A r g y l e
Today entrepreneurs continue to be drawn to Argyle, as
evidenced by the openings of several eateries and cafes in the
area. Long-standing businesses are still thriving and several
have passed onto second generation owners, many of whom
are investing in renovating the businesses’ facades. The
new street design allows businesses to open sidewalk cafes
and provides more space for street festivals, like the Argyle
Night Market that draws 40,000 attendees throughout the
summer. Other happenings like the annual Lunar New Year
Parade and a pop-up holiday market have helped renew the
area as a destination for both locals and visitors.

Uptown is big enough that its home to several distinct areas
– each with its own history, f lavor, and character. And even
though their precise boundaries vary depending on who
you ask, added together they make Uptown the vibrant,
historic, and one-of-a-kind neighborhood that it is.
With the wide sidewalks of Wilson Avenue in Sheridan
Park, the bright lights of the Uptown Square entertainment
district, the pan-Asian culture of Argyle Street, the treelined streets of Buena Park, and the vast expanse of lakefront
in Clarendon Park — Uptown has something for everyone.

Learn More

explor
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Uptow n S qua re
The heart of Uptown was recently designated a Historic
Landmark District by the City of Chicago, preserving the
unique architecture of many local buildings. In the 1920s,
this was the City’s second-busiest commercial area, behind
only the Loop. Vibrant night and day, Uptown Square is
home to the Aragon Ballroom, Riviera Theater, the Green
Mill, Uptown Underground, Preston Bradley Center, and
the Uptown Lounge. In total, they pack in over 240,000
attendees annually! Restaurants representing many cultures
and cuisines are clustered here as well, popular with pre- and
post-show crowds and neighbors.

A G r o w i n g E nt e r t a i n m e nt D i s t r i c t
Uptown Square’s long and colorful history as an entertainment
destination is derived from the clubs and theaters that hosted
stars of silent film in the 1920s, then became movie palaces
in the 1950s, and hosted rock shows in recent years. Today,
long-standing establishments like the Green Mill anchor the
area while more recent local businesses and national brands
like Aldi, Target, and Jewel-Osco draw many to Uptown. With
several hundred new housing units planned for the vicinity in
coming years and massive public investment in sidewalks, a
new plaza, and renovated transit stations; Uptown Square is
sure to enjoy vibrancy and continued appeal for years to come.

oods
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Up t o w n : A C o m mu n i t y
o f N e i g hb o r h o o d s

La keside a nd Cla rendon Pa rk
Buena Pa rk
Nestled between Lake Michigan and Graceland Cemetery
sits a tight-knit community and nationally recognized
historic district. Its diverse housing stock has something for
everyone, including historic 19th-century mansions along
Hutchinson Street, vintage low-rise condo buildings, and
modern high-rise lakefront buildings. The community is a
laid-back respite, home to residents eager to welcome new
local restaurants for brunch and dinner.

A n I nv o l v e d C o m mu n i t y
Buena Park Neighbors have, since 1997, worked to improve
quality of life for area residents. The organization holds
regular community meetings and volunteer days, as well as
organizes numerous events such as summertime concerts,
trick-or-treating, and architecture walking tours.

G o o d L i v i n g b y t h e L a ke
Founded as a bucolic retreat from urban life in the 1860s,
by the 1930s the community took on its current denselysettled character, largely thanks to the construction of the
El. Despite the more recent construction of many highrise buildings, the area retains much of its historic charm,
including the landmark Hutchinson Street historic district,
while the rest of the neighborhood is also listed on the
National Register of Historic Places.

14 | Uptown United and Business Partners, the Chamber for Uptown

This part of Uptown greets the city’s biggest attraction —
the lakefront. Along Sheridan Road and Montrose Avenue,
offices and neighborhood-serving retail and service
businesses line the sidewalks. Montrose Harbor, Clarendon
Park, and area beaches attract locals and visitors for sports,
boating, biking, bird-watching, swimming, concerts, and
more. There are many opportunities for local businesses
to serve the lake-going crowd, as well as the new residents
of several mixed-use developments and Weiss Memorial
Hospital’s numerous employees.

U p t o w n ’ s L a ke f r o nt
This area is a contrast of high-rise residential buildings
among smaller historic apartments and homes, which
directly face the lake. In warm months, thousands pack
Montrose Beach and Harbor daily, while others come for the
area’s numerous large-scale events such as Chicago’s Pride
Parade as well as the concerts and shows in Uptown’s many
entertainment venues.

East Ravenswood
a nd A nde rsonv i l le
Even though they’re not always thought of as part of Uptown,
portions of these two neighborhoods lay within the Uptown
community area.

Sherida n Pa rk

A n d e r s o nv i l l e

West of Uptown’s historic core is another district with its own
character and concentration of locally-owned businesses.

Famous for its Swedish roots and as a destination for
shopping and dining, this neighborhood’s southern half sits
within Uptown and is just as packed with locally owned
businesses.

Up t ow n ’ s Ma i n S t r e et

E ast Rave nswo o d

From Montrose to Lawrence and Clark Street to the El train
tracks, Sheridan Park is a nationally recognized historic
district within Uptown. Wide sidewalks, historic architecture,
and the recent addition of several new businesses has given
the stretch of Wilson Avenue in Sheridan Park a charming
Main Street feel. Plus, the area sits next to Truman College,
which welcomes nearly 25,000 students, staff, and faculty to
its campus. Weekday pedestrian counts near the Wilson station
are higher than in neighboring Andersonville and Edgewater.
And with the recent Wilson CTA Station rebuilding project,
Sheridan Park is sure to grow for years to come.

Uptown’s western-most neighborhood is primarily residential,
with many vintage homes and apartment buildings.
However, its Ravenswood Avenue is home to industry and
manufacturing such as the Koval craft whiskey distillery
that was Chicago’s first distillery since Prohibition. Clark
Street is known for its eclectic shops and the renowned Black
Ensemble Theatre. Lawrence Avenue and Montrose Avenue
have clusters of restaurants and shops, especially near the
Montrose El station and the Ravenswood Metra station.

Doing Business in Uptown | 15

C o m mu n i t y A s s e t s
& A nchors

Up t ow n ’ s No np r o f it S e c t o r

Uptown is home to numerous anchor institutions, including
several hospitals, schools, and popular event venues, all of
which draw people to the community - day and night.
The event venues are clustered around Uptown’s historic
entertainment district near Lawrence and Broadway, while
other institutions are found throughout the community.
Truman College has 23,000 students and employees and
St. Augustine another 2,000, while Uptown’s entertainment
venues draw up to 240,000 attendees each year.

Uptown is home to dozens of nonprofits – organizations
serving Uptown and beyond by offering food, shelter, and
critical resources to those in need. This concentration is
big enough that it forms a key part of the social fabric and
economic wellbeing of the community, contributing greatly
to the local economy.
These institutions also contribute greatly to the
community by relying on local professional services such as
banking, legal, and catering offered by nearby businesses,
while their employees support local retail and food service
providers by shopping locally.

C r e a t i n g H i g h - Q u a l i t y Jo b s
Altogether, Uptown’s 98 nonprofits employ more than 4,000
people, representing 13.5 percent of Uptown’s workforce with 66 percent of those employed full-time.
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Stabi l i z i n g I nst it ut ions
The average nonprofit has been in Uptown for 33 years.
These long-standing organizations serve as anchors in
the neighborhood and their longevity provides stability to
the community. Uptown’s nonprofit community occupies
nearly 300,000 square feet of office space throughout the
neighborhood.

Supp or t i n g L o ca l Bus i nesses
The Uptown nonprofits support local businesses through the
retention of services such as banking, printing, food service,
legal services, and IT.
Also, organizations host both formal and informal
events at local Uptown venues and utilizing local catering
services. Revenue generated by special events from Uptown’s
nonprofits totals $1.9 million annually.

Employee Sp e nd i n g

Students & staff at
Uptown colleges:

25,000

A recent survey found that those employed in Uptown’s
nonprofits like to spend money at nearby businesses in
the neighborhood, with restaurants and retail stores being
businesses most frequently visited.
Total spending by employees of all nonprofits in Uptown
is estimated to reach $195,000 each week, or up to $10.14
million annually.
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Wa r d s a n d
A lde r me n

Chicago is divided into 50 wards. Wards are Chicago’s primary administrative and political jurisdictions. Each ward is overseen
by an elected Alderman who serves as the city council representative for the district. Ward offices oversee many local city services,
and your Alderman should be a partner in navigating city processes as they relate to your business. Zoning changes, sign permits,
public-way-use permits, and other licenses may require approval from your Alderman. There are four wards within Uptown’s
community area borders.

Up t o w n ’ s N e i g hb o r h o o d A s s o c i a t i o n s

4 0 t h Wa r d :
Pat r ick O ’ C on nor

4 6 t h Wa r d :
Ja m e s C a p p l e m a n

4 7 t h Wa r d :
A meya Pawa r

4 8 t h Wa r d :
Ha r r y Oste r ma n

O: 5850 N Lincoln Avenue
P: 773.769.1140
E: ward40@cityofchicago.org
W: www.aldermanoconnor.com

O: 4544 N Broadway
P: 773.878.4646
E: info@james46.org
W: www.james46.org

O: 4243 N Lincoln Avenue
P: 773.868.4747
E: info@chicago47.org
W: www.chicago47.org

O: 5533 N Broadway
P: 773.784.5277
E: harry@48thward.org
W: www.48thward.org

•
•
•
•
•
•
•
•
•
•
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While Uptown United and Business Partners, the Chamber for Uptown serve the entire community, local residential association and block clubs
serve as caretakers of their corner of Uptown. Get to know your local block club or neighborhood association—they can be a great partner to
your business or organization. Many local block clubs organize events, hold fundraisers for local schools, and enjoy the support of area businesses.
Argyle Winmore
Beacon Block Club
Buena Park Neighbors
Carmen Winona
Castlewood
Clarendon Park Neighbors
Clark Corridor
Dover Street Neighbors
G raceland Wilson Neighbors
Gunnison

• Lakeside Neighbors
• M agnolia Malden Neighbors
• Margate Park
• North Uptown Neighbors
• Ravenswood Neighbors
• Sheridan Park Neighbors
• Truman Square Neighbors
• W inona Foster Carmen
Winnemac
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Bus i ness Pa r t ne rs,
t h e C h a mb e r f o r Up t o w n

Business Partners offers its member businesses numerous
services to help them grow, including:

M o nt h l y M i x e r s
Business Partners hosts monthly Member Mixers to build
community among Uptown businesses, nonprofits, and
neighborhood groups. Attendees share referrals, learn from
each other, and help strengthen Uptown’s local economy by
facilitating the development of strategic partnerships.

Uptown’s premier business association since 1923,
Business Partners, the Chamber for Uptown works to
nurture a diverse, vibrant, and thriving Uptown. Benefits of
membership include:

E d u c a t i o n a l Wo r ks h o p s
Business Partners plans and hosts several seminars and
workshops each year. These programs cover topics from small
business financing, property tax assistance, tourism training,
commercial leasing, retail marketing, and much more.

M a r ke t i n g a n d P r o m o t i o n
•
•
•
•
•
•
•
•

Listing on ExploreUptown.org
Listing in annual printed neighborhood guide
Ribbon-cutting ceremonies with local elected officials
Regular business and consumer newsletters
Social media and newsletter mentions
Street pole banner advertising opportunities
Event sponsorships opportunities
Access to member-only neighborhood promotions

Pe r m it, L ice ns i n g, a nd Z on i n g
Opening a new business or looking to expand? Proposing a
new development in the neighborhood? Uptown United and
Business Partners can guide you through these processes,
offer feedback on your application, and connect you with the
appropriate people to complete your project.

Bus i ness S e r v ices &
Te c h n i c a l A s s i s t a n c e
•
•
•
•
•
•
•
•
•

Educational seminars and workshops
Business advocacy and government relations
Permitting, licensing, and zoning assistance
Assistance with SSA-funded and SBIF rebate programs
One-on-one business consulting and referrals
Business location assistance
Free notary service
Neighborhood retail market and demographics data
Access to commercial real estate database

C o n n e c t i o n a n d C o m mu n i t y
•
•
•
•

Access to community of businesses a nd organizations
Monthly networking events
Personal introductions and referrals
A bility to serve on Chamber committees and serve as a
community steward
• Help ensure Uptown’s continued vibrancy and growth

S p e c i a l Ev e nt s
•H
 ost a member mixer or educational seminar to introduce
your business to the community
•
A ccess to sponsorship, booth space, and promotional
involvement for events such as the Windy City RibFest,
Argyle Night Market, Taste of Uptown, Chicago Pride
Parade, and others
• Special event and social service volunteer opportunities
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I nt r o d u c t i o n s a n d R e f e r r a l s
Not sure where to go or who to ask? Start here, and Business
Partners can connect you with the best resource or person
to meet your needs.
“The Chamber has been so supportive
throughout. It’s great to have people
at your back to turn to when you don’t
know your next steps are.” 
– Edward Steinbeigle, Alchemia Hair
“Having the Chamber as a liaison has
been phenomenal. They truly want
to engage with the neighborhood on
many levels. They are a tremendous
resource.” 
– Maria Barnes, Uptown Bikes

“The Chamber wants to connect to
people and they do what they do well.
I also try to go to the member events
and each time, I get to meet business
owners and trade referrals.”
– Ramona Thomas,
My Chocolate Soul

R e b a t e a n d G r a nt P r o g r a m A s s i s t a n c e
There are several small business grant and rebate programs
available through the Uptown Special Service Area and
the City’s Small Business Improvement Fund (SBIF).
Our organization can help those looking for significant
improvements, install a new sign, or enhance the property’s
security system.

Bus i ness Advo cacy
“I joined the chamber because it’s good
to be part of the Uptown community
and I wanted Mini TX to be more
visible to the public.”
– Jennifer Pham, Mini TX Pharmacy

The organization works to advocate for its member
businesses. Whether an organization is seeking a zoning
change, or applying for a liquor license, Business Partners
works with local officials and government staff to ensure a
smooth and successful outcome.

Bus i ness L o cat ion Ass ista nce
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For those looking for retail or office space, Business Partners
offers access to a database of commercial properties,
demographic and spending data, along with local knowledge
to help find the right fit for your business or organization.

join
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M a r ke t i n g , P r o m o t i o n
& To u r i s m

S p e c i a l Ev e nt s
Argyle Night Market

Casino Uptown

Argyle Lunar New
Year Parade

Windy City RibFest

Taste of Uptown

Uptown Saturday
Nights

State of Uptown

Winter Walk on
Wilson

Chicago Pride in
Uptown

Uptown United and Business Partners work hard to promote
the neighborhood. The organizations frequently partner with
others to reinforce Uptown as a welcoming, exciting place to
visit and shop.

N e i g hb o r h o o d G u i d e
Business Partners produces a printed guide to the
neighborhood each year that is distributed more than 15,000
residents and visitors. This guide lists each member business
and offers advertising opportunities for additional exposure.

Ema i l New slet te rs
Business Partners sends regular email newsletters to more
than 10,000 area residents and visitors that feature members’
events, news and promotions.

S o c ia l Me d ia
Uptown United and Business Partners amplify their message
through their social media channels and thousands of
engaged followers who love to know what’s up in Uptown.

C onc ie r ge Pre fe r red

C ho ose C h ica go

Uptown United and Business Partners work to ensure Uptown
remains a recommendation for shopping, entertainment and dining.

Uptown United works with the city’s tourism agency on an annual
series of walking tours to promote the community’s rich history.

O p e n House C h ica go

C h i c a g o D e p a r t m e nt o f C u l t u r a l
A f f a i r s & S p e c i a l Ev e nt s

Each year several Uptown buildings are part of this popular
event that draws 100,000 to the city, and Uptown United
works to maximize the benefit to local businesses.

Uptown United works with the city’s special events
department to promote local attractions such as Uptown
Saturday Nights and the Argyle Night Market.

L o ca l Rad io Adve r t is i n g

O n l i ne Adve r t is i n g
Uptown United and Business Partners frequently promote
the neighborhood using hyper-local advertising in DNAinfo,
Chicago Reader, and other advertising to ensure locals stay in
the know and to drive positive perceptions of the community.

Uptown United frequently promotes the neighborhood using
radio, with ads that have as many as 300,000 impressions.

St rate g ic Pa r t ne rsh ips
Outside organizations frequently come to Uptown United and
Business Partners to tap into their extensive network of local
contacts that can be used to create strategic partnerships.

Rece nt ma rket i n g p a r t ne rs:
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Throughout the year, Uptown United and Business
Partners plan and execute numerous events that draw tens
of thousands of locals and visitors. These events celebrate
Uptown’s diversity and help reinforce its vibrancy by
promoting Uptown as an excellent place to visit and shop,
while providing Uptown residents with additional cultural
amenities – often at no cost.

Learn More
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These events are opportunities for local businesses to engage
with attendees via promotions, such as Taste of Uptown or
Winter Walk on Wilson, or through sponsorship of the annual
State of Uptown or Casino Uptown.
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S a fet y a nd
Security

Sp e c ia l S e r v ice A re a ( S SA ) Pro g ra ms
Special Service Areas (SSAs) provide a reliable means to create, maintain, and manage commercial and mixed-use districts keeping them clean, attractive, and competitive. There are over 50 active SSAs in Chicago, which provide services for most major
shopping, dining, and mixed-use corridors. SSA services are only provided to businesses and properties located within the specific
boundary (see adjacent map). SSAs fund services that are not provided by the City of Chicago or are in addition to City services.
An appointed Commission of local business and property owners governs each SSA, and the Chicago Department of Planning and
Development oversees the program. Each SSA Commission determines the services and budget for the district. Uptown United
acts as the service provider for Uptown SSA #34, developing programs, coordinating services, and managing subcontractors as
directed by the Commission.

B i ke U p
The SSA funds bicycle enhancements such as branded bike
racks and bicycle valet services at community events.

Up t ow n S p e c ia l S e r v ic e
A rea Bou nda r y

C le a n Up
The SSA funds daily litter and snow removal as well as oncea-week graffiti abatement.

G r e e n Up
The SSA funds the installation and maintenance of
landscaping in containers and sidewalk planters throughout
the neighborhood. Plants are watered, trimmed, and replaced
seasonally.

L o ok Up
The SSA funds the installation of decorative banners on
street poles for Pride, Holidays, and Lunar New Year.
Additional branded banners are funded through sponsorship
by businesses and organizations.

M e e t Up
Uptown is split between two police districts, with Lawrence
Avenue as the border. North of Lawrence is the 20th District
and south of Lawrence is the 19th. Each District is further
subdivided into local Beats. Locate your police District and
Beat in the map above.
We strongly recommend that business owners attend
their local CAPS beat meeting to get to know your local
officers and to discuss issues specific to your block. In
addition to beat meetings, the 19th and 20th Districts and
the Cook County State’s Attorney’s Community Justice
Center hold regular meetings with local business owners to
discuss and problem solve safety issues with local businesses.
The Uptown Special Service Area also offers a security
rebate program for local businesses looking to add cameras
or other safety improvements.
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1 9 t h Pol ice
D ist rict

2 0 t h Pol ice
D ist rict

850 W Addison St.
(312) 744-8320

5400 N Lincoln Ave
(312) 742-8714

Each year, the SSA sponsors events such as pop-up markets
and local theater to benefit the community’s growth and
development.

S h o w Up
The SSA funds a Public Art Grant Program to reinforce
Uptown’s unique identity and sense of place.

S e c u r e Up

Learn More
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The SSA offers rebates of up to $5,000 for security
enhancements to properties within the SSA and improve the
safety of Uptown businesses and public areas.

S h o p Up
The SSA offers rebates of up to $5,000 for “Curb Appeal”
improvements for local businesses and property owners to
help finance facade improvements within the SSA.

Learn More
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TIF D ist ricts
a nd SBIF

C ity of Chicago
Resou rces

B AC P ’ s S m a l l B u s i n e s s C e nt e r
D e p a r t m e nt o f B u s i n e s s A f f a i r s a n d
C onsu me r Prote ct ion

Uptown TIF Districts

Ta x I n c r e m e nt Fi n a n c i n g ( T I F )
Tax increment financing is a public financing method used to
subsidize redevelopment, infrastructure, and other projects
by diverting future property tax revenue increases from within
a defined area. There are seven TIFs within Uptown. The
largest is Wilson Yard, which helped fund the development of
the Aldi and Target, plus affordable housing. The Montrose/
Clarendon TIF is currently being used to facilitate the
construction of new housing and renovate the Clarendon
Park Fieldhouse. Learn more at: cityofchicago.org.

S ma l l Bus i ness
I m p r o v e m e nt Fu n d ( S B I F )
This City of Chicago program uses TIF revenues to help
owners of commercial and industrial properties within TIF
districts repair or remodel their business or property
on behalf of a tenant. Participants can receive matching
grants to cover up to 75% of the cost of remodeling work.
Residential property, residential components of mixed-use
buildings, and property leased to fast-food chains and certain
other businesses are not eligible. Vacant properties are
eligible, but grants are not paid until the space is occupied.
Uptown United and Business Partners staff can also provide
assistance. Learn more at: somercor.com/SBIF.

The City of Chicago’s Department of Business Affairs
and Consumer Protection (BACP) licenses, educates,
and regulates Chicago businesses to grow and succeed.
The BACP also hosts workshops to help businesses act
responsibly, educate small business and consumers to ensure
the public is protected against fraud, and ensure business
compliance. The BACP also enforces rules and regulations
relating to liquor establishments, measures and weights,
public chauffeurs, public passenger vehicles, ambulances,
and transportation network providers.

N e i g hb o r h o o d B u s i n e s s
D e v e l o p m e nt C e nt e r s
Uptown United and Business Partners are designated
Neighborhood Business Development Centers (NBDCs)
and can help answer any questions about working with the
Chicago BACP working with the City. Contact us with any
questions or visit the City of Chicago website to learn more.

BACP’s Small Business Center (SBC) works to support
Chicago’s small business community via a one-stop hub
with news, education, and resources from across the City.
Visit the Center to learn about initiatives, competitions,
licenses, funding opportunities, business education, and
fraud protection.

B u s i n e s s E d u c a t i o n Wo r ks h o p s
The SBC offers regular free workshops for business owners
on topics such as licensing, taxes, and more. Visit the City of
Chicago website to view the full calendar of events, including:
•
Starting Your Business
•
Running Your Business
•
Neighborhood Resources
•
Financial Resources
•
Chicago Municipal Code

Learn More

cityof
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Funding for part of the development of
this guide was provided by the
Uptown Special Service Area (SSA) #34.
© 2017 Uptown United
4753 North Broadway, Suite 822
Chicago, Illinois 60640
773-878-1064 | www.exploreuptown.org

